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Smart Energy GB asked Populus to conduct this research to better understand if, how and why smart meters – and the smart meter 
roll out programme generally – change energy usage behaviour and what factors contribute to this change.

In November 2018 Populus interviewed 2,022 people, including a nationally representative sample, plus a boost of smart meter 
owners. The total sample was then weighted to be nationally representative and reflects the natural fallout of owners and non-
owners.

From previous publications of this research, the sampling criteria for the study has changed. As a result, this publication will not be 
making comparisons between this data and any other versions.

Methodology of the research



• Smart meter owners are more engaged with energy compared to non-owners. They are more likely to 
understand their own energy use and have a desire to reduce it

• Households with a smart meter are doing slightly more to save energy than those without. In particular, 
smart meter owners are more likely to look into ways to use less energy

• Both owners and non-owners have an intent to do more to save energy, however the types of changes 
they intend to make differ.
• Non-owners want to monitor their energy usage more 
• Owners, who already have the ability to monitor, intend to make habitual changes and research how to make their home 

more efficient

• Over time, smart meter owners continue to encourage others to use less energy, and increasingly look 
into energy efficiencies
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Executive summary



The impact of smart meters 
on current and future 
intended behaviour Smart meter owners are 

better able to understand 
their energy consumption 
and appreciate the difference 
saving energy could make to 
their bill
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Making little changes to how I use energy could make 
a big difference to my bill
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Smart meter owners are better able to understand their energy consumption and appreciate the 
difference saving energy could make to their bill

Q16./Q17. To what extent do you agree or disagree with the following statements? Base: 
Non-smart population (1076) Smart population (946)

I understand how much energy I use around my home

78%
83%

62%
70%

Smart population Non-smart population
* Denotes significantly different to non-smart population

* 
* 

NET: Agree
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Households which have upgraded to a smart meter are more concerned about their energy use 
and feel that saving energy around the home makes them feel good about themselves

Q16./Q17. To what extent do you agree or disagree with the following statements? Base: 
Non-smart population (1076) Smart population (946)

Saving energy round the home makes me feel good 
about myself

I’m concerned about how much energy I use

62%

79%

54%

71%

Smart population Non-smart population
* Denotes significantly different to non-smart population

* 

* 

NET: Agree



Q19b. Which of the following activities, if any, have you done to try and use less energy in the last 6 
months? (wording adapted to be appropriate for each audience) Base: Non-smart population (1076) Smart 
population (946)

Those with a smart meter are doing slightly more energy saving activities compared to those 
without a smart meter

Claimed existing behaviours (average number of activities done) – among all respondents
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Smart population Non-smart population

5.3
Average 

activities done to 
use less energy 

in the last 6 
months 

5.1
Average 

activities done to 
use less energy 

in the last 6 
months 
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Both smart meter owners and non-owners have an intent to do more to save energy, however 
the types of changes they intend to make differ

Claimed existing and future behaviours (average number of activities done) - among all respondents

Q19b, Q22, Q22a, Base: Non-smart population (1076) Smart population (946)

Mean number of 
current activities

Mean number of 
future intended

activities

+0.5

+0.4

Non-owners intend to monitor 
their energy consumption more5.6Non-smart population

Smart population

5.1

5.3 5.7

Smart meter owners intend to 
research energy efficient home 

improvements and make every day 
habitual changes to their behaviour



Q19b. Which of the following activities, if any, have you done to try and use less energy in the last 6 months / since 
getting a smart meter? (wording adapted to be appropriate for each audience) Base: Non-smart population (1076) 
Smart population (946)

Across most activities, both smart meter owners and non-owners are doing similar volumes. 
However, smart meter owners are significantly more likely to look into ways to use less energy

Claimed existing behaviours (NETs) – among all respondents 
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27%

39%

35%

57%

87%

28%

40%

53%

58%

85%

Smart population

Non-smart population

NET: Changed the way 
you do things around the 
house to use less energy

NET: Made changes to 
your home

NET: Looked into ways to 
use less energy

NET: Talked about ways
to use less energy

NET: Purchased an 
energy efficient product

* Denotes significantly different vs non-smart population

*



Owner behaviour over time Those who have had their 
smart meter for the longest 
are doing the most energy 
saving activities
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4.4

5.4

4.9

5.8

0-3 months 4-6 months 7 months-1 year More than 1 year

Those who have had their smart meter for the longest are doing the most energy saving 
activities

Among smart population

Q19b. Which of the following activities, if any, have you done to try and use less energy since getting a smart meter? 
Base: Smart population. Length of time with a smart meter  (103-477)

Length of time with a smart meter
*Denotes significant difference vs 0-3 months

*

*
*
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Those who have recently received a smart meter are more likely to say they intend to do more 
to save energy in the next 6 – 12 months

“I intend to do more to save energy at home in the next 6-12 months” – among smart population

Q22. To what extent do you agree or disagree with the following statement? I intend to do more to save energy at home in the next 6-12 months. 

Base: Smart population. Length of time with a smart meter (103-477)

4% 6% 1% 2% 5%

28%
17%

18%

30%
33%

44%
56%

53%

46% 37%

22% 21%
25%

20% 22%

Total smart
population

0-3 months 4-6 months 7 months- 1 year More than 1 year

Strongly agree

Somewhat agree

Neither agree nor disagree

Somewhat disagree

Strongly disagree

NET: Agree

*Denotes significantly difference to total smart population

66% 77% 78% 67% 59%*

Length of time with a smart meter

*

*



Q19b. HAVE SM: Which of the following activities, if any, have you done to try and use less energy since getting a smart meter? 

Base: Smart population. Length of time with a smart meter (103-477)

The need to monitor energy use eases over time. However, owners continue to encourage 
others to use less energy, and increasingly look into energy efficiencies

Existing claimed activities – among smart population
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Monitored energy 
use more closely

0-3 months 4-6 months 7 months – 1 year More than 1 year

Looked into ways to 
make your home more 
energy efficient

No significant differences vs 0-3 months @ 95%

Encouraged others in 
the household to use 
less energy

Length of time with a smart meter

40%

11%

36%

38%

35%

20%



In-home display usage Among those with a smart 
meter, the vast majority of 
people own an in-home 
display with which they are 
able to monitor their energy 
use 
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Q15b/d Do you have an In-home Display (IHD) / App / Online account with your smart 
meter? Base: Smart population (946)

Among those with a smart meter, more than 9 in 10 people own an in-home display with 
which they are able to monitor their energy use

Among smart population
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91% 21% 25%

Net either: 
40%

None:
5%

Has in-home-display Has app Has online account



Q15c/e How often, if at all, do you check the information on your In-home Display / app / 
online account? Q19b Base: Smart population (143-872)

In-home displays are checked at a greater frequency than both the app and online accounts 

Among smart population
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4%

21%

36%

26%

53%

33%

41%

19%

9%

24%

2%

9%

4%

4%

12%

Daily Weekly Monthly Less often Never
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